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Digital Marketing
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Instructions: All questions are compulsory.

Attempt the following
compare and contrast the effectiveness of Digital marketing andTraditional marketing strategies for a small local businesslooking to increase its customer base. Explain key advantages
and 

-disadvantages -of each approach with recom*.rrauiro, ,ocombine them to achieve best results
Perform swor analysis for a mid-sized e-commerce businessintending to enhance its digital marketing efforts. taertiry tnebusiness's strengths, weakneises, opportunities and threats in thedigital.marketing landscape. Based on this u"uryrt, p.Jpor. ustrategic plan

OR
Discuss an understanding of digital marketing concepts with thebenefits of it in today,s internet-era

Attempt the following
Demonstrate the fundamental elements of e_mail
its best practices that business should consider
campaign
Define the role of sociar media marketing play in building brand 0gawareness' and what are some effective strategies for businesses
to engage and grow their audience on social pto:ttorms

OR
List out the key strategies for optimizing website content to 0gimprove its search engine ranking exprain how can uurir"rr.,effectively conduct keyword reseirch for SEo to enhance theironline visibility and target the right audience

Atte_mpt any two from the following
Implement for a business to d&elop a successfur content 0gmarketing strategy to not only attract target audience but also toestablish.credibility 

.and fostlr long-term customer relationship
using various strategies
organize some common challenges that business face in content 0gmarketing, and exprain strategies tnat can ue-1-pl"v.a ,"overcome these obstacles and ensure a more effective content
marketing campaign
Relate the different. types of brog posts that can contribute to a 0Bwell-rounded blogging strategy, ura no* can bloggers determine
which type is most suitabre for their content and audience
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Q.4 {ttgmnt any two from the followinga) Define the main types of sEo --ni*"ty, on-page SEo and off- 0gpage SEO- and how businesses can leverage both to enhancetheir online presence
b) Demonstrate- SEM (Search Engine Marketing) ut,ize web 0ganalltics in the process of keywori ,.r.",i"", ,rd explain the kevfactors that business shourd consider *rr.n'il"rdil:,ff;i

for their paid search campaignsc) Describ.e various types or teywords used in sEo , including 0gshort-tail and.long-ta1l keywords, and explain how businesses canstrategically incorporat" ih"m into their content for better searchengine visibility

Q.5 Attempt any Two of the followinga) Appraise some fundamenial ailitat marketing strategies that 0gbusinesses can employ to enhanci ,fr"i, orriirr.'
with their tqg.l "rA;; Ind uttimat"t;;#1ffi?r:ff,?f;
goals in the digital landscapeb) Examine any business to'go about creating a comprehensive 09digital marketing pran, outliiring key *rrp"ri."rs and strategies,to effectivery promote their products or r.*i"., in the digitar erac) Design .o-," qlorninent diiitar marketing models, and how do 0gbusinesses decide which -ia.t arigns t;;;il their objectivesand target audience when devislng ttreir Jigital marketingstrategies

Q.6 |tte_mpt any Two of the followinga) Explain GDPR f.amework for the organization to ensure 0gcompliance and safeguard the privacy or irr"Jiuiarars data in theirdigital marketing practices
b) Design a plan for - as the horiday season approaches, marketers 0gchange their_strategies to not only captir"t. bil;lnve.t audience.The festive buzz offers unique opportunity to engage customersfor brand royalty. But the qr.riior, ..-uinr- in a world withchanging mark-eting noise, how will you a..rgn a plan to standout during the festive extravaganza?

The festive season is more than just a time for celebration; it,s agolden opportunity for businesses to capitalize on heightenedcustomer engagement. In the dynamic lunascupe of marketing,staying ahead of the curve is.the t.y, .rp..iaiy orrirrg festiveseasons' Design any 5 marketing taciics trrrt ,"1 0nry work but. can set your brand apart during the festive t ustte.c) Demonstrate legar and ethicai considerations- iurin.rses should 09prioritize in 
.lh..fo digitar marketing pru.ii... to ensurecompliance, build trust with consumers, and maintain a positiveonline reputation
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